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The creative partnership
struck up by Cherie

Steinberg and Hedley
Jones has proven to be
a match that makes for
stunning photography

and a thriving business

By Mark Edward Harris �� Photography By Cherie Steinberg And Hedley Jones
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(E arly in her photography
career, Cherie Steinberg was
honored with a Canadian

Council for the Arts award, which
allowed her to travel the world. She
was so enthralled by the sights and
sounds of the road that she stayed on it
for seven years. Then one day she says

she had a “Forrest Gump experience”
and decided it was simply time to go
home. But she did so with an impres-
sive portfolio of travel images and a
clearer vision of how she wanted to
proceed with her photography career.
Steinberg first met her photo-

graphic partner Hedley Jones in

Toronto where he was a multimedia
artist and DJ at station CFNY-FM.
“Deadly Hedley” became one of the
city’s most loved radio personalities.
In 1996, recognizing the convergence
of music and the Internet, Jones co-
founded Canada’s first Internet broad-
cast station, the Virtually Canadian
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Working as a pair, Cherie Steinberg
and Hedley Jones combine her
background in travel photography
with his in editorial and
architecture, shooting to create
unique images. Based in Los
Angeles, the duo primarily shoots
weddings with an approach that
calls on Steinberg to do the art
direction and Jones to tackle the
lighting. Over the years, Steinberg
and Jones have developed what
they call the “Cheriefoto” look and
have acquired a clientele that
seeks them out because of their
creative vision. In the last year, the
pair has branched out more into
the corporate world and have
become more creative with their
wedding photography.
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Broadcast Network. Throughout this
time, Jones was shooting for several
publications and an architectural firm.
Jones moved to Los Angeles in

2003 and partnered with Cherie who
had preceded him to the City of
Angels the previous year. Working
under the nomenclature Cheriefoto,
the transplanted Canadians have a
client list ranging from Nikon to
Disney to Random House, in addition
to running a high-end portrait and
wedding photography business. This
dynamic duo proves that not only are
two heads better than one, but in cer-
tain photography situations, two cam-
eras are better than one.

DPP: How do you work together?
Cherie Steinberg: I do the art direct-

ing, Hedley does the lighting, and
then we both shoot pictures. We make
it happen together.

DPP:Howwould you describe your
combined style?

Hedley Jones: We’re both former
film shooters from the old school. I’ve
been a Nikon shooter since 1966, and
Cherie wentNikonwhen she switched
to digital. I have lenses from back then
that I’m still using, like the 55mm
macro on the D3. My photography
background is in editorial magazine
shooting and architecture. I did that in
Toronto. Cherie’s background is world
travel and working at the Toronto Sun.
We knew each other up there, but
didn’t start working together until we
ended up here in Los Angeles. We
just finished a huge job shooting a
brochure for Nikon’s D700.

Steinberg:We love that camera. I’ve
kind of taken over the D700, and
Hedley is shooting with the D3, which
is a little heavy for me. The D700 is the
closest thing to a D3 without the
weight. I can take the bottom part off,
and it’s like I have a little D300, but it’s
a full-frame camera. The quality is
amazing. For the Nikon brochure, we
used multiple Nikon Speedlights—the
creative lighting system. We actually
had Mike Corrado with us on one
of those shoots. He’s an expert with
the Speedlights.
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Jones: I like the things the Nikon
D3 can do, like having 16 gigs of mem-
ory when I use 8-gig cards in the
two slots. And the shutter is to die
for. It feels so solid. When we light
on location, we use a series of SB-
800s. We sometimes use them with
PocketWizards. You can fire them off
from another room. We have softbox-
es and the Cheriefoto modifiers that
we’ve created as a lighting accessory.

Steinberg:We’re constantly experi-
menting. We also have a studio so we

can run there in the middle of the
night if we come up with an idea or a
piece of equipment we want to test.

Jones: We have Dynalites in the
studio, and we often use what we call
Cheriefoto boxes, which are 8x4-foot
lightboxes we created using movie
silk. Sometimes for a commercial job,
we’ll get an assistant and Profotos.

DPP: What goal do you strive for
with your lighting?

Steinberg: It depends on the project
and what the client is trying to get. If



70 I Digital Photo Pro digitalphotopro.com

Raised with film, Steinberg and
Jones are now avid Nikon digital
shooters. Steinberg began her
career as a photojournalist at
theToronto Sun and received
Canada’s equivalent of a National
Endowment for the Arts award.
She has been published in the
Los Angeles Times, Los Angeles
magazine, Town & Country and
other publications. Jones also got
his start working for the Toronto
Sun. After reinventing himself
as a digital photographer, he
joined Cheriefoto in 2003 and
now is a partner.

they leave it to me, I look at the person
and I figure out what I see for them
and start with that. I really love the old
Masters paintings, so I like that feel.

Jones: Most often we’re trying to
re-create window light—a very natu-
ral, soft, flattering light.

DPP: You shoot a wide variety of
subject matter these days, but the
common thread seems to be a focus
on people.

Jones: We’re interested in life.
When Cherie and I first started work-
ing together five or six years ago, we
were doing mostly weddings. Because

we photograph people, we’ve allowed
ourselves to be freethinking about
how we approach it.

Steinberg: We like humor, we like
to laugh, we like people to feel good
about themselves.

Jones:When Cherie is art-directing
a project, we really get to put our vision
into it. Clients usually come to us for
our vision. We bring in makeup and
hair people and sometimes a stylist,
though we do much of that aspect of
the shoot ourselves.

Steinberg: There’s enough work on
our website that people know when

they come to us what to expect. We’re
not for everybody, and the people we
end up working with have a deep con-
nection with us because they really like
what we do. About a year ago, Hedley
and I decided we wanted to get more
into the corporate world and to be a bit
more choosey on weddings.

DPP: Did you start out as a wed-
ding photographer?

Jones: I started out photographing
for theToronto Sunwhen I was a cocky
20-year-old. There was something in
the Toronto paper called the Sunshine
Girls, kind of like Page 3 girls in

England. They’ve had it for years. I
walked into the Toronto Sun and said,
“I think you need to have “Sunshine
Boys.” To my surprise, they said,
“Okay.” So I started to shoot “Sunshine
Boys” for them. They still have that
section! To be in my early 20s, it was
kind of a nice license to have!
I went to York University where I

studied Fine Art. I was taking painting
and drawing and dance.
There was a class offered in
photography, so I thought I
would try it; I was curious
about the camera. The
minute I went in the dark-
room, it was all over. That was it. I quit
school the next day. I knew exactly
what I wanted to do. I wanted to be a
photographer. I decided I wanted to
learn the field by going out and
apprenticing. I worked in a studio
with a product photographer who
used an 8x10 camera. We had a fabu-
lous studio with all this great gear, and
he let me use everything.

DPP: And with this experience, you
were able to build a body of work that
earned you a Canadian Council for
the Arts award, which in turn allowed
you to get out and travel.

Steinberg: I ended up traveling
around the world for seven years with
a Canon AE-1. I spent two years in
India. It was great. I would come home

for a week or so at a time. I was born
and raised in Canada, which is part of
the Commonwealth, so when I was a
teen I would see Indians and Jamaicans
and all these exotic-looking people and
I was fascinated; I had this wander-
lust and wanted to know who these
people were and where they came
from. I was very fortunate to get the
grant from the Canadian government

for my photography. After
seven years, I was like
Forrest Gump; one day he
was running and he thought,
“Okay, I’m going home
now.” It was really like that

for me. Hedley and I still travel
on occasion. In fact, we’ve opened
a studio with a partner in Dubai.
We’re calling it Cherie of BeverlyHills.

DPP: Hedley, how did you start off?
Jones: I’m from Jamaica, and dur-

ing my last week of high school, I
ended up in the darkroom. I had a
similar experience to Cherie’s; the pic-
ture came up in the developer, and the
next thing I wanted to be was a pho-
tographer. I come from an artistic fam-
ily, so they were very supportive. My
father, Hedley Jones, Sr., is a well-
known musician. After high school, I
went to the RCA Institute in New
York to study radio and television
production, then ended up working in
radio in Canada. I continued to do my

>> More On The Web
Explore more amazing
imagery from other pros
by visiting the Art section
of the DPP website at
www.digitalphotopro.com.
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photography as well. I was shooting
Hasselblads. I ended up specializing in
photographing miniature architectural
interiors—scale models—for a com-
pany called Ultra Scale. I cut my teeth
as a commercial photographer doing
that. At the same time, I had a sound
studio right next door to Cherie’s stu-
dio. That’s how we met.

DPP: When did you both make the
move to L.A.?

Steinberg: I came six years ago and
was shooting weddings, something I
had started doing before coming to
L.A. Hedley came five years ago to
work in the music business. I didn’t
really look at him doing photography
with me because he has a very impres-
sive bio in music. I always had assis-
tants working with me with a second
camera. Soon after Hedley came to
L.A., he went withme to a wedding so
I handed him a camera. When I saw
his photos I thought, “Wow, these are
kinda cool!” So it was a natural thing
to have happen.

DPP: With wedding photography,
there are moments where you really
have to be two places at the same time
to get the best coverage, so it’s great to
have a second photographer you can
depend on. For instance, you can’t do

Jones: I’m from Jamaica,
and during my last week of
high school, I ended up in
the darkroom. I had a similar
experience to Cherie’s; the
picture came up in the
developer, and the next
thing I wanted to be was a
photographer. I come from
an artistic family, so they
were very supportive.
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“I don’t do anybody’s wedding that I don’t connect with. I
want to really have a deep connection with them. When

I walk in, I’m greeted as if I’m one of the bridesmaids, so
we start off with an intimate relationship.”

an intimate photo of a couple at the
altar and then a wide angle from the
back of the room at the same time.

Steinberg: Exactly. And we’ve done
bigger weddings where we’ve had
three, four photographers.

DPP: How do you go about captur-
ing the essence of a person or situation,
whether it be in a studio portrait or a
moment at a wedding?

Steinberg: I don’t do anybody’s wed-
ding that I don’t connect with. I want to
really have a deep connection with
them.When I walk in, I’m greeted as if
I’m one of the bridesmaids, so we start
off with an intimate relationship.

Jones: And when people come over
to our studio, we have great music, in
surround sound, and wine and cheese.
It’s a great atmosphere. We go into the
studio and we can create a fantasy.
Every time we’re not booked for a
commercial job, we’ll create our fan-
tasies. We bring in the makeup artist,
the hairdresser, some good-looking
models and an idea to create something
new. Last time, we had the models
body-painted. We’re building our own
stock library with these kinds of
images. We also have a good library of
actors who are starting to be known.
For instance, we photographed
Beyoncé’s cousin, Shanica Knowles.
She plays Amber Addison on Hannah
Montana. A year later, Disney
approached us to buy the images.
That’s what we’re trying to create here.

Steinberg: We love Los Angeles,
and we can see where in the old days
you could meet a Marilyn Monroe
when she was 20 and beautiful, and
then 10 years later, she’s the biggest
movie star in the world.

Jones:We’re very fortunate. I had to
do something that included music and
photography; Cherie had to do some-
thing that combined her love of travel
and photography. We’ve managed to
put these things altogether—we really
are a match made in heaven. DPP

To see more of Cherie Steinberg and
Hedley Jones’ photography, visit their
website at www.cheriefoto.com.


